Customer Life Time Value

ok COVrS In detadl tha cept of Customer Lfetime Value through the review
62 Irerature avalotdo on the 1opic. The Imports: of measuring CLV for
enhancing the effactiveness of other marketing tocls bke markot segmentation
customar satisfaction, logalty and the concept of customar equity has been dacussnd
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The book also deomsns the mportance of CLV in developing custonmer centric
stratagies and the imple tation of CLV n both B28 and 82C stting, thuy
mokiing managers i beinging mere atccuntabibty to fuge marketieg expenditune
and leo to make better brainecs ducivions
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