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| , nts of the advertising copy.In Unit fourth, the emphasis son
suu_: g'adyertlsing effectuveness and its prosand co :

e

The last Unit cdvers the basncs of the ad -agency.and tsfunctlomngi
»glven on the soc:al ethlcal and economlc aspects of ac vertlsmg

‘(Markettng) and has earher written books oh Servnces Marketlng.
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