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Part II
Sem III
Sr. |Awared Student College Max | Obt. |_.
No. Type Ref. No. Name Rollno Exam Rollno|Part/Sem| Paper Code Paper Name Marks Marks Signature
INTRODUCTION TO
1 | TEIA CDB/TE_IA/SEMO0S/BHA/442 \AAKANKSHA [19/601 [19008520001| I | mI |11011301  |[JNTROPUETION TS | o5 | 16
TE_IA |CDB/TE_IA/SEM008/BHA/50 |AAKANKSHA |19/601 |19008520001| II | III |11011304 ;IESDTIOARY OF THE 25 | 18
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO0S/BHA/419 |AAKANKSHA  |19/601 |19008520001| It | II 11011307  ADYERTISING AED 1 a5 | 45
TE_IA |CDB/TE_IA/SEM008/BHA/428 |AAKANKSHA  |19/601 |19008520001| II | III 11013301  |RADIO PRODUCTION | 25 | 17
TE_IA |CDB/TE_IA/SEM00S/BHA/359 AAKANKSHA |19/601 |19008520001| II | III |12325905 XﬂgESi}ﬁNDING 25 | 19
INTRODUCTION TO
2 | TE_IA |CDB/TE_IA/SEMO0S/BHA/442 |AASTHA 19/602 19008520002 1 | 1 |11011301  [NSOBUCTION T | o5 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |AASTHA 19/602 |19008520002| II | III |11011304 :',IIESDT&RY OF THE 25 | 18
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |AASTHA 19/602 19008520002 1 | I |11011307 ~ (EOVERTISING ARD 1 o5 | 47
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |AASTHA 19/602 |19008520002| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEM00S/BHA/378 |AASTHA 19/602 |19008520002| II | III |12055302  |BHASHA AUR SAMAJ | 25 | 20
AISHWARYA P INTRODUCTION TO
3 | TEIA CDB/TE_1A/SEMO08/BHA/442 AN 19/674 |19008520003| 1 | mI [11011301  [(NOBUCTION T 1 o5 | 21
TE_IA |CDB/TE_IA/SEM008/BHA/50 |AISHWARYAP |y q 004 119008520003| 11 | 111 |11011304  |HISTORY OF THE 25 | 22
RAJAN MEDIA
AISHWARYA P ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 (1510 19/674 |19008520003| 11 | 1 |11011307 ~ (EOVERTISING ARD 1 o5 | 22
AISHWARYA P
TE_IA |CDB/TE_IA/SEMO08/BHA/428 (21510 19/674 |19008520003| II | III |11013301  |RADIO PRODUCTION | 25 | 20
ALSHUWARYA p CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO0S/BHA/301 |2 >0 19/674 |19008520003| II | III |12035905  |INDIA: WOMEN AND | 25 | 23
EMPOWERMENT
AKANSHA INTRODUCTION TO
4 | TE_IA |CDB/TE_1o/SEMO08/BHA/442 |AARSHA  119/603 19008520004 11 | 11 |11011301  |[ZURODLEHION 10 | 55 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/50 |AKANSHA 19/603 19008520004 II | III |11011304  |HISTORY OF THE 25 | 16
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BHARDWAJ MEDIA
AKANSHA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 (RKARSHA  119/603 |19008520004) 11 | 111 [11011307 ~ (ADVERTSING ARD 1 a5 | 45
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 gm’l\igw}] 19/603 |19008520004| II | III |11013301  |RADIO PRODUCTION | 25 | 19
AKANSHA
TE_IA |CDB/TE_IA/SEMO08/BHA/400 AKARSHA  119/603 19008520004 11 | IIT [12275301  [INDIAN ECONOMY-T | 25 | 22
INTRODUCTION TO
5 | TELIA (CDB/TE_IA/SEMO08/BHA/442 |AKRITIDIXIT |19/680 (19008520005 II | I [11011301 | iROPUCHION O 1 95 | 1
TE_IA |CDB/TE_IA/SEM00S/BHA/50 |AKRITI DIXIT |19/680 |19008520005| II | III |11011304 ;IES[;I%RY OF THE 25 | 10
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |AKRITI DIXIT |19/680 [19008520005 II | I [11011307 ~ (ADVERTSING ARD 1 a5 | 45
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |AKRITI DIXIT |19/680 |19008520005 II | III |11013301  |RADIO PRODUCTION | 25 | 18
HUMAN RESOURCE
TE_IA |CDB/TE_IA/SEMO08/BHA/S51 |AKRITI DIXIT |19/680 |19008520005 II | IIT 22415304 |1oMAN RESOL 25 | 25
ANCHAL INTRODUCTION TO
6 | TE_IA |CDB/TE 1o/SEMOO8/BHA/442 ANCTIAL | 119/604 119008520006 11 | 111 [11011301  |DRODUCTIONTO | o5 | 29
ANCHAL HISTORY OF THE
TE_IA |CDB/TE_Io/SEMO08/BHA/S0  |ANCTIAL | 119/604 19008520006 11 | 1T [11011304 15T 25 | 20
ANCHAL ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 (AVCHAL | 119/604 [19008520006 11 | 11 [11011307  ADYERTISING AED 1 25 | 18
ANCHAL
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |A\CTIAL | 119/604 (19008520006 I | IIT [11013301  RADIO PRODUCTION | 25 | 19
ANCHAL N
TE_IA |CDB/TE_IA/SEMO08/BHA/363 |0\ (UL | 119/604 19008520006 11 | IIT [12315356 Politics of Nature 25 | 17
INTRODUCTION TO
7 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 ANJALT AKRITI [19/605 (19008520007 I | IIf [11011301  |DVRODUCTION T | o5 | 18
TE_IA |CDB/TE_IA/SEM00S/BHA/50 |ANJALI AKRITI |19/605 |19008520007| II | III |11011304 HIESDTI(Z\RY OF THE 25 | 20
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 ANJALT AKRITI [19/605 (19008520007 11 | 11t [11011307 ~ ADVERTSING AED 1 o5 | 47
TE_IA |CDB/TE_IA/SEM008/BHA/428 |ANJALL AKRITI |19/605 |19008520007| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEM008/BHA/251 |ANJALI AKRITI |19/605 |19008520007| II | Il |32345302  |Computer Networks | 25 | 23
ANJALI INTRODUCTION TO
8 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 [R\IEL 19/675 [19008520008| 11 | T (11011301 | INTROBUCTION 1O | 55 | 27
ANJALI HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/S0 ('L 19/675 |19008520008| I | TI (11011304 | +1570 25 | 22
ANJALI ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 (AL 19/675 [19008520008| 11 | T [11011307  ADVERTISING ARD | o5 | 23
TE_IA |CDB/TE_IA/SEMO08/BHA/428 Qﬂﬁ,lAALéI 19/675 |19008520008| II | III |11013301  |[RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEM00S/BHA/301 |ANJALI 19/675 |19008520008| II | III |12035905  |CONTEMPORARY 25 | 23
KUMARI INDIA: WOMEN AND
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EMPOWERMENT
ANKITA INTRODUCTION TO
9 | TE_IA CDB/TE_1A/SEMO08/BHA/442 AN TS 19/606 |19008520000| 11 | I [11011301  [NOBUCTION TS 1 o5 | o1
ANKITA HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/S0 AN TR 19/606 |19008520000| I | T (11011304 41570 25 | 21
ANKITA ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 AN 19/606 |19008520000| 1 | I |11011307 ~ (EOVERTISING ARD 1 o5 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/428 "?i\‘vﬁm 19/606 |19008520009| II | III |11013301  |RADIO PRODUCTION | 25 | 20
ANKITA UNDERSTANDING
TE_IA |CDB/TE_IA/SEM008/BHA/341 ANAITR 19/606 |19008520000| I | I 12325005  |-NDERS A 25 | 22
ANSHIKA INTRODUCTION TO
10 | TE_IA [CDB/TE_IA/SEMO08/BHA/442 [ASHIC 19/607 [19008520010| 11 | T [11011301 | INTROBUCTION 1O | 25 | 16
ANSHIKA HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/S0 A1\ >HITK 19/607 |19008520010) I | TI (11011304 | +1570 25 | 15
ANSHIKA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 A1\ SHIK 19/607 [19008520010| 11 | T (11011307  (ADYERTISING AR | 55 | 15
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 Qﬂm{g 19/607 |19008520010| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO0S/BHA/378 ﬁsmléA 19/607 |19008520010| II | III |12055302  |BHASHA AUR SAMAJ | 25 | 21
INTRODUCTION TO
11 | TEIA CDB/TE_IA/SEMO0S/BHA/442 \ANU PRIYA  [19/608 (19008520011| 1T | mI 11011301  |[JUTROPUETION TS 1 o5 | 29
TE_IA |CDB/TE_IA/SEM00S/BHA/50 |ANU PRIYA  |19/608 |19008520011| II | III |11011304 :IESDTI%RY OF THE 25 | 19
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |ANU PRIYA  |19/608 19008520011 II | I [11011307 ~ (AOVERTISING ARD 1 25 | 45
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |ANU PRIYA  |19/608 |19008520011| II | III |11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEMO0S/BHA/458 |ANU PRIYA  |19/608 |19008520011| II | III |12325905 mgggiﬁl\qmme 25 | 22
INTRODUCTION TO
12 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |ASHA 19/609 19008520012 11 | I [11011301  [NROBUCTION TS 1 o5 | o1
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |ASHA 19/609 |19008520012| II | III |11011304 :',IIESDT&RY OF THE 25 | 21
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |ASHA 19/609 |19008520012| 1 | I |11011307 ~ (EOVERTISING ARD 1 o5 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |ASHA 19/609 |19008520012| II | III |11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEM00S/BHA/359 |ASHA 19/609 19008520012 II | III |12325905 mgggix\{mme 25 | 20
AWWAL
13 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |HALIMATU 19/678 19008520013 II | II |11011301  [INTRODUCTIONTO | oo | g
Ve BROADCAST MEDIA
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |AWWAL 19/678 |19008520013| II | III |11011304  |HISTORY OF THE 25 | 18
HALIMATU MEDIA
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SADIYA
AWWAL
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |HALIMATU 19/678 19008520013 II | II |11011307  |[ADVERTISING AND =11 o
PUBLIC RELATIONS
SADIYA
AWWAL
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |HALIMATU 19/678 |19008520013| I | III |11013301  |RADIO PRODUCTION | 25 | 18
SADIYA
AWWAL CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO08/BHA/301 |HALIMATU 19/678 |19008520013| II | III |12035905  |INDIA: WOMEN AND | 25 | 22
SADIYA EMPOWERMENT
BHAWANA INTRODUCTION TO
14 | TE_IA CDB/TE_IA/SEMO08/BHA/442 [PHAVIAN 19/610 |19008520014| 11 | 1 |11011301  [NOBUETION T 1 o5 | 29
BHAWANA HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/50  [*HAVIAN 19/610 19008520014/ I | TI (11011304 41570 25 | 17
BHAWANA ADVERTISING AND
TE_IA |CDB/TE_IA/SEM008/BHA/419 [PHAVIAN 19/610 |19008520014| 11 | T |11011307 ~ (EOVERTISING ARD 1 o5 | 47
BHAWANA
TE_IA |CDB/TE_IA/SEM008/BHA/428 [HAVIAN 19/610 |19008520014| II | III |11013301  |RADIO PRODUCTION | 25 | 19
BHAWANA UNDERSTANDING
TE_IA |CDB/TE_IA/SEMO008/BHA/359 |2rIARAN 19/610 |19008520014| I | III 12325005  |-NDERS A 25 | 20
CHARVI INTRODUCTION TO
15 | TE_IA [CDB/TE_IA/SEMO08/BHA/442 |CTARY] 19/611 [19008520015| 11 | T [11011301 | INTROBUCTION 1O | 55 | 23
CHARVI HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/S0 |ZHARY] 19/611 |19008520015 Il | Tl (11011304 | +1570 25 | 23
CHARVI ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |-HARY] 19/611 [19008520015| 11 | T [11011307  (ADYERTISING ARD 1 95 | 29
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 EHQE\SA 19/611 |19008520015| II | III |11013301  |[RADIO PRODUCTION | 25 | 20
CHARVI CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO0S/BHA/301 | iact | 19/611 |19008520015| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
16 | TE_IA |CDB/TE_IA/SEMO08S/BHA/442 |DEEPIKA 19/612 |19008520016) 11 | I [11011301  [NROBUCTION TS 1 o5 | o3
TE_IA |CDB/TE_IA/SEM008/BHA/50 |DEEPIKA 19/612 19008520016 II | III |11011304 HIESDT&RY OF THE 25 | 18
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |DEEPIKA 19/612 19008520016 11 | 1 |11011307  (EOVERTISING ARD 1 o5 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |DEEPIKA 19/612 |19008520016] II | III |11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/359 |DEEPIKA 19/612 (19008520016 II | III |12325905 mgggi;ﬁNDlNG 25 | 19
DEEPIKA INTRODUCTION TO
17 | TE_IA |CDB/TE_IA/SEM008/BHA/442 DEERIE 19/613 [19008520017| 11 | T [11011301  |INTROPUCTION 1O | 55 | 18
DEEPIKA HISTORY OF THE
TE_IA CDB/TE_IA/SEMO08/BHA/50 | 2==P 16 19/613 |19008520017| Il | T (11011304 41570 25 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |DEEPIKA 19/613 |19008520017| II | III |11011307  |ADVERTISING AND | 25 | 22
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TE_IA |CDB/TE_IA/SEMO0S/BHA/428 EEE::(& 19/613 |19008520017| II | III (11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/341 EEE;'I(I"\( 19/613 |19008520017| II | III 12325905 mgggi’;\”mm 25 | 22
18 | TE_IA |CDB/TE_IA/SEMO008/BHA/442 gm‘;ﬁA 19/616 19008520018 II | III (11011301 IB'\I'D\T(;ODDCUA%TFI%';;& 25 | 18
TE_IA |CDB/TE_IA/SEMOOS/BHA/S0 |21 PLE, 19/616 19008520018 II | III |11011304 :IESDTI%RY OF THE 25 | 21
TE_IA |CDB/TE_IA/SEM008/BHA/419 gm;ﬁA 19/616 [19008520018 II | III |11011307 ﬁBl\alLEIFéTEEILI\,LiIgT\IDS 25 | 21
TE_IA |CDB/TE_IA/SEM008/BHA/428 ngMEA 19/616 |19008520018 II | III [11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/341 gm’:{ﬁA 19/616 (19008520018 II | III 12325905 | 200FRS ANPING 25 | 23
19 | TE_IA |CDB/TE_IA/SEM008/BHA/442 |DISHA SAINI [19/617 |19008520019| II | III 11011301 IB'\F'{TORAODDCE\%?%'\S& 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |DISHA SAINI |19/617 19008520019 II | III |11011304 :',IIESDT&RY OF THE 25 | 17
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |DISHA SAINI [19/617 19008520019 II | III |11011307  |[ADVERTISINGAND | 55 | g

PUBLIC RELATIONS
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |DISHA SAINI |19/617 (19008520019| II | III (11013301 RADIO PRODUCTION 25 18

CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO008/BHA/301 |DISHA SAINI |19/617 (19008520019| II | III (12035905 INDIA: WOMEN AND 25 21
EMPOWERMENT

INTRODUCTION TO

20 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |GARIMA SINGH|19/618 (19008520020 II | III (11011301 | ROPLETON 70 1 25 | 20
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |GARIMA SINGH|19/618 |19008520020| II | III 11011304 HIESDTIOARY OF THE 25 | 22
TE_IA |CDB/TE_IA/SEM00S/BHA/419 |GARIMA SINGH|19/618 |19008520020| 11 | 11 |11011307  |APVERTISING AND 25 | 22

PUBLIC RELATIONS
TE_IA |CDB/TE_IA/SEMO008/BHA/428 |GARIMA SINGH|19/618 (19008520020 II | IIT (11013301 RADIO PRODUCTION 25 19
TE_IA |CDB/TE_IA/SEMO08/BHA/378 |GARIMA SINGH|19/618 (19008520020| II | III {12055302 BHASHA AUR SAMAJ 25 20
INTRODUCTION TO

21 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 GURJEET KAUR|19/620 |19008520021 II | Il (11011301 | [RROPUETIOR T0 | o5 | 18
TE_IA |CDB/TE_IA/SEM008/BHA/50 |GURJEET KAUR |19/620 |19008520021| II | III 11011304 ;IES[II%RY OF THE 25 | 15
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |GURJEET KAUR |19/620 [19008520021| 11 | 111 |11011307  |APVERTISING AND 25 | 16

PUBLIC RELATIONS
TE_IA |CDB/TE_IA/SEM008/BHA/428 |GURJEET KAUR |19/620 |19008520021| II | IIT 11013301 RADIO PRODUCTION 25 19

TE_IA |CDB/TE_IA/SEMO08/BHA/551 |GURJEET KAUR |19/620 |19008520021| II | III |22415304 :',Il/ingRlleS\?TURCE 25 | 24

INTRODUCTION TO
19/621 |19008520022| II | IIT |{11011301 BROADCAST MEDIA 25 19

HARSHDEEP

22 | TE_IA |CDB/TE_IA/SEM008/BHA/442 KAUR
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TE_IA |CDB/TE_IA/SEMO08/BHA/50 |HARSHDEEP |19/621 [19008520022| II | III [11011304  |HISTORY OF THE 25 | 17
KAUR MEDIA
HARSHDEEP ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |HARS 19/621 [19008520022| 11 | I [11011307  (ADYERTISING ARD 1 55 | 17
HARSHDEEP
TE_IA CDB/TE_IA/SEMO08/BHA/428 [AR> 19/621 |19008520022| I | III |11013301  |[RADIO PRODUCTION | 25 | 19
HARSHDEEP
TE_IA CDB/TE_IA/SEMO08/BHA/400 |'AR> 19/621 |19008520022| II | III |12275301  |INDIAN ECONOMY-I | 25 | 23
HARSHITA INTRODUCTION TO
23 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 [(IARBHT 19/622 |19008520023| 11 | mI |11011301  [DVROBUCTION TS | o5 | 18
HARSHITA HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/50  [(1ARBHT 19/622 |19008520023| I | W 11011304 7570 25 | 18
HARSHITA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 | HARSHEY 19/622 [19008520023| 11 | T [11011307  (ADYERTISING ARD | 25 | 12
TE_IA |CDB/TE_IA/SEMO08/BHA/428 EQFE{E:,\IJA 19/622 |19008520023| II | III |11013301  |RADIO PRODUCTION | 25 | 18
HARSHITA CONTEMPORARY
TE_IA |CDB/TE_IA/SEMOOS/BHA/301 | iors 19/622 |19008520023| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
24 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |ISHA DAS 19/624 [19008520025| 11 | T [11011301  |INTROBUCTION 1O | 55 | 29
TE_IA |CDB/TE_IA/SEM008/BHA/50 |ISHA DAS 19/624 19008520025 II | III |11011304 HIESDTI(Z\RY OF THE 25 | 19
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |ISHA DAS 19/624 |19008520025 11 | T (11011307  (AOVERTISING AND 1 o5 | 23
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |ISHA DAS 19/624 |19008520025| II | III |11013301  |RADIO PRODUCTION | 25 | 20
TE_IA |CDB/TE_IA/SEMO08/BHA/378 |ISHA DAS 19/624 |19008520025| II | III |12055302  |BHASHA AUR SAMAJ | 25 | 25
ISHITA INTRODUCTION TO
25 | TE_IA |CDB/TE_IA/SEMOO8/BHA/442 [SHUA 119/625 19008520026 11 | 11t 11011301 | DWRODUETION 0 | o5 | 59
ISHITA HISTORY OF THE
TE_IA |CDB/TE IA/SEMO08/BHA/S0  [>0ITA 119/625 |19008520026| 1t | I [11011304 | 1STO 25 | 20
ISHITA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 (SR l19/625 |19008520026) 11 | 111 [11011307  (ADVERTSING ARD 1 a5 | o3
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 ITSF"*AIJSYAL 19/625 |19008520026| II | III |11013301  |RADIO PRODUCTION | 25 | 21
[SHITA CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO08/BHA/301 =00 [19/625 |19008520026| II | III 12035905  [INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
26 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 JANVI CHOPRA [19/626 (19008520027 II | I [11011301 | iROPLCTION 75 1 25 | 18
TE_IA |CDB/TE_IA/SEM008/BHA/50 |JANVI CHOPRA |19/626 |19008520027| II | III |11011304 HIESDT&RY OF THE 25 | 17
ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 JANVI CHOPRA [19/626 (19008520027 Tt | I [11011307 ~ ADVERTISING AED 1 25 | 17
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TE_IA |CDB/TE_IA/SEMO08S/BHA/428 |JANVI CHOPRA |19/626 [19008520027| II | III [11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/400 |JANVI CHOPRA |19/626 |19008520027| II | III |12275301  |INDIAN ECONOMY-I | 25 | 23
JEETIKA INTRODUCTION TO
27 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 11T 19/627 |19008520028| 11 | mI |11011301  [DVROBUCTION TS 1 o5 | 47
JEETIKA HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/50  ILETT 19/627 |19008520028| 11 | W 11011304 7570 25 | 15
JEETIKA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 =5 19/627 [19008520028| 11 | T [11011307  (ADYERTISING ARD | 25 | 17
TE_IA |CDB/TE_IA/SEMO08/BHA/428 IJDEFES(I:}I:A 19/627 |19008520028| II | III |11013301  |RADIO PRODUCTION | 25 | 17
JEETIKA UNDERSTANDING
TE_IA |CDB/TE_IA/SEMO08/BHA/341 EET K 19/627 |19008520028) I | T1I (12325005  |20DERS A 25 | 22
INTRODUCTION TO
28 | TE_IA |CDB/TE_IA/SEM00S/BHA/442 |JYOTI 19/629 [19008520029| 11 | I [11011301  |INTROPUCTION 1O | 55 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |JYOTI 19/629 |19008520029| II | III |11011304 :',IIESDT&RY OF THE 25 | 21
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |JYOTI 19/629 |19008520029| 1 | mI |11011307 ~ (EOVERTISING ARD 1 o5 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |JYOTI 19/629 |19008520029| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/400 |JYOTI 19/629 |19008520029| 1I | III |12275301  |INDIAN ECONOMY-I | 25 | 23
KANCHAN INTRODUCTION TO
29 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |KANCH 19/630 19008520030| 11 | T [11011301  |INTROBUCTION 1O | 55 | 18
KANCHAN HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/S0 | KANCE 19/630 19008520030 I | T (11011304 41570 25 | 18
KANCHAN ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 [SARCH 19/630 19008520030 11 | T |11011307 ~ (OVERTISING AR | o5 | 18
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 EG'ECT::'AN 19/630 |19008520030| II | III |11013301  |[RADIO PRODUCTION | 25 | 18
KANCHAN UNDERSTANDING
TE_IA |CDB/TE_IA/SEM008/BHA/341 [SARCF 19/630 19008520030 I | Tl 12325005 | -NDERS A 25 | 23
KAUSHIKI INTRODUCTION TO
30 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 (A0 19/631 |19008520031| 11 | mI |11011301  [IVRODUCTION TS 1 o5 | 19
TE_IA |CDB/TE_IA/SEMO008/BHA/50 |<AUSHIKI 19/631 |19008520031| 1 | 111 |11011304  |HISTORY OF THE 25 | 20
BISEN MEDIA
KAUSHIKI ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 AL 19/631 [19008520031| 11 | T [11011307  (ADYERTISING ARD 1 25 | 16
TE_IA |CDB/TE_IA/SEMO08/BHA/428 EIASUESNHIKI 19/631 |19008520031| II | III |11013301  |RADIO PRODUCTION | 25 | 19
CAUSHIKI CONTEMPORARY
TE_IA |CDB/TE_IA/SEMOOS/BHA/301 |Sre 19/631 |19008520031| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
KHUSHI INTRODUCTION TO
31 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |SHOSHE 19/633 [19008520032| 11 | I [11011301 | INTROPUCTION 1O | 55 | 18
TE_IA |CDB/TE_IA/SEMO008/BHA/50 |KHUSHI 19/633 |19008520032| II | III |11011304  |HISTORY OF THE 25 | 14
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MISHRA MEDIA
KHUSHI ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |[CHESH 19/633 19008520032 1 | mI |11011307 ~ (EOVERTISING ARD 1 o5 | 18
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 I\K/ITSUI—?I?AI\ 19/633 |19008520032| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/251 I‘f,&'é’:RH/i 19/633 |19008520032| II | III |32345302  |Computer Networks | 25 | 23
INTRODUCTION TO
32 | TEIA |CDB/TE_IA/SEMO08/BHA/442 [KOMALPAL  |19/634 (19008520033 II | IIf [11011301 | oROPUCTION 70 1 55 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |KOMAL PAL  |19/634 |19008520033| II | III 11011304 ;IES[II%RY OF THE 25 | 17
ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 [KOMALPAL  |19/634 (19008520033 I | I [11011307  ADYERTISINS ARD 1 25 | 19
TE_IA |CDB/TE_IA/SEM00S/BHA/428 |KOMAL PAL  |19/634 |19008520033| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/400 |[KOMAL PAL  |19/634 |19008520033| II | III |12275301  |INDIAN ECONOMY-I | 25 | 23
LAKSHITA INTRODUCTION TO
33 | TEIA |CDB/TE_IA/SEMO08/BHA/442 |LAKSHT 19/636 |19008520034| 11 | mI |11011301  [DVROBUCTION TS | o5 | 18
LAKSHITA HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/50  |AKSNT 19/636 |19008520034| II | I 11011304 3570 25 | 21
LAKSHITA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [N 19/636 19008520034 11 | mI |11011307  (EAVERTISING ARD | o5 | 12
TE_IA |CDB/TE_IA/SEMO08/BHA/428 EAAKNz*A”LTA 19/636 |19008520034| II | III |11013301  |RADIO PRODUCTION | 25 | 18
LAKSHITA
TE_IA |CDB/TE_IA/SEM008/BHA/378 |A(oM 19/636 19008520034 II | III |12055302  |BHASHA AUR SAMAJ | 25 | 24
MAMONTI INTRODUCTION TO
34 | TE_IA |CDB/TE_IA/SEM008/BHA/442 |[LANON 19/676 |19008520035| 11 | mI |11011301  [NSOBUCTION T 1 o5 | 27
MAMONTI HISTORY OF THE
TE_IA CDB/TE_IA/SEMO008/BHA/50 [V ANON 19/676 |19008520035| Il | T (11011304 41570 25 | 20
MAMONTI ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 [N ANON 19/676 |19008520035| 11 | I 11011307  (EOVERTISING AR 1 o5 | o1
TE_IA |CDB/TE_IA/SEM008/BHA/428 '\B":Q"MOANJI 19/676 19008520035 II | IIT |11013301  |RADIO PRODUCTION | 25 | 22
MAMONTI CONTEMPORARY
TE_IA |CDB/TE_IA/SEMOOS/BHA/301 |1, o 19/676 |19008520035| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
35 | TEIA |CDB/TE_IA/SEMO08/BHA/442 |MANYA PANDIT|19/639 (19008520036 II | IIf (11011301  |foiROPUCTION 70 1 95 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |MANYA PANDIT|19/639 |19008520036| II | III 11011304 ;IES[II%RY OF THE 25 | 17
ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 [MANYA PANDIT 19/639 (19008520036 I | I |11011307 ~ ADYERTISINS ARD 1 25 | 18
TE_IA |CDB/TE_IA/SEM00S/BHA/428 |MANYA PANDIT |19/639 |19008520036] II | III 11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/301 |MANYA PANDIT 19/639 |19008520036 II | III |12035905  |CONTEMPORARY 25 | 20
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INDIA: WOMEN AND
EMPOWERMENT
INTRODUCTION TO
36 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 MEGHA SAHA |19/640 |19008520037) I | IIf [11011301 DU RODUCTIONTO | o5 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |MEGHA SAHA |19/640 |19008520037| II | III |11011304 :',IIESDT&RY OF THE 25 | 16
ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 |MEGHA SAHA |19/640 (19008520037 1 | I [11011307 ~ ADVERTISING ARD 1 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |MEGHA SAHA |19/640 |19008520037| II | III |11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/341 |MEGHA SAHA |19/640 |19008520037| II | III |12325905 mgggi;ﬁNDlNG 25 | 22
INTRODUCTION TO
37 | TE_IA |CDB/TE_IA/SEMO008/BHA/442 IMUSKAAN 19/641 [19008520038| 11 | T (11011301  |NTROBUCTION 1O | 55 | 29
TE_IA |CDB/TE_IA/SEM008/BHA/50 |MUSKAAN 19/641 19008520038 II | III |11011304 HIESDTI(XRY OF THE 25 | 19
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |MUSKAAN 19/641 [19008520038| 11 | I (11011307  (ADYERTISING AR | 55 | 23
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |MUSKAAN 19/641 |19008520038| II | III |11013301  |RADIO PRODUCTION | 25 | 19
CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO08/BHA/301 |MUSKAAN 19/641 |19008520038| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
MUSKAN INTRODUCTION TO
38 | TE_IA |CDB/TE_IA/SEMO08/BHA/659 [NUSKAR |19/642 |19008520039 1 | 11 [11011301 | OROPUCTION 70 1 25 | 20
MUSKAN HISTORY OF THE
TE_IA CDB/TE_IA/SEMO08/BHA/660 (LKA 19/642 (19008520039 Tt | miI [11011304 | 'S0 25 | 20
ADVERTISING AND
TE_IA |CNDB/TE_IA/SEMO008/BHA/560 19008520039 11011307 AOVERTISING ARD | 25 | 17
TE_IA |CDB/TE_IA/SEM008/BHA/661 '\B":ASTKl\?/L\'GAR 19/642 |19008520039| II | III |11013301  |RADIO PRODUCTION | 25 | 21
TE_IA |CNDB/TE_IA/SEMO008/BHA/585 19008520039 12055302 |BHASHA AUR SAMAJ | 25 | 20
NANCY INTRODUCTION TO
39 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 [VANCY 19/643 |19008520040| 11 | 1 |11011301  [NOBUCTION T | o5 | 18
NANCY HISTORY OF THE
TE_IA CDB/TE_IA/SEMO08/BHA/50  [\ANCY 19/643 |19008520040) I | T (11011304 41570 25 | 15
NANCY ADVERTISING AND
TE_IA CDB/TE_IA/SEMO008/BHA/419 [VANCY 19/643 |19008520040| 11 | I [11011307 ~ (EOVERTISING AR 1 o5 | o3
TE_IA |CDB/TE_IA/SEMO08/BHA/428 E’:B‘g;m 19/643 |19008520040| II | IIT |11013301  |RADIO PRODUCTION | 25 | 18
NANCY CONTEMPORARY
TE_IA |CDB/TE_IA/SEMOOS/BHA/301 [\p /c) 19/643 |19008520040| II | III |12035905  |INDIA: WOMEN AND | 25 | 20
EMPOWERMENT
NUNNEM INTRODUCTION TO
40 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 - NAEY 19/644 [19008520041| 11 | T [11011301  |RTROBUCTION 1O | 25 | 29
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |NUNNEM 19/644 |19008520041| II | III |11011304  |HISTORY OF THE 25 | 17
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GANGTE MEDIA
NUNNEM ADVERTISING AND
TE_IA |CDB/TE_IA/SEM008/BHA/419 |1 NEY 19/644 19008520041 11 | T |11011307  (EOVERTISING ARD 1 o5 | 29
TE_IA |CDB/TE_IA/SEMO08/BHA/428 gxmg.‘;g‘ 19/644 |19008520041| II | III |11013301  |RADIO PRODUCTION | 25 | 20
NUNNEM CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO08/BHA/301 [ 8 =V 19/644 |19008520041| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
PALAK INTRODUCTION TO
41 | TE_IA |CDB/TE_IA/SEMO08/BHA/659 PAUAR 19/645 19008520042 11 | 11 [11011301 D RODBCTION IO 1 25 | 20
PALAK HISTORY OF THE
TE_IA CDB/TE_IA/SEMO08/BHA/660 AN~ |19/645 (19008520042 11 | mI [11011304 | "STO! 25 | 20
ADVERTISING AND
TE_IA |CNDB/TE_IA/SEMO00S/BHA/629 19008520042 11011307 AOVERTISING ARD | 25 | 17
TE_IA |CDB/TE_IA/SEM008/BHA/661 CQEALJ‘EEVA 19/645 |19008520042| II | III |11013301  |RADIO PRODUCTION | 25 | 20
PALAK CONTEMPORARY
TE_IA |CDB/TE_IA/SEMOOS/BHA/641 | \J oo\ [19/645 |19008520042) II | III |12035905_OC|INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
42 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 PALAK SHARMA|19/647 (19008520043 II | It [11011301  |DWRODUCTIONTO | o5 | 29
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |PALAK SHARMA|19/647 |19008520043| II | III 11011304 HIESDTI(Z\RY OF THE 25 | 21
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [PALAK SHARMA|19/647 |19008520043| 11 | III 11011307  ADYERTISING ARD 125 | 23
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |PALAK SHARMA 19/647 |19008520043| II | III |11013301  |RADIO PRODUCTION | 25 | 20
TE_IA |CDB/TE_IA/SEM008/BHA/251 |PALAK SHARMA 19/647 |19008520043| II | III |32345302  |Computer Networks | 25 | 24
PF. AKOHRA INTRODUCTION TO
43 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 T AO! 19/648 19008520044/ 11 | T [11011301 | NTROBUCTION 1O | 55 | 18
PF. AKOHRA HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |0 A°O! 19/648 19008520044 I | I (11011304 | +1570 25 | 16
PF. AKOHRA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [T AO! 19/648 [19008520044| 11 | T [11011307  ADYERTISING ARD 1 25 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/428 EE.KA(;(SCI)PRA 19/648 |19008520044| II | III |11013301  |RADIO PRODUCTION | 25 | 19
oF. AKOHRA CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO0S/BHA/301 [or, oo 19/648 |19008520044| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
44 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |POOJA KUMARI|19/650 19008520045 II | Il (11011301 D RODBCTION IO 1 o5 | 47
TE_IA |CDB/TE_IA/SEM008/BHA/50 |POOJA KUMARI|19/650 |19008520045| II | III |11011304 HIESDTI(zRY OF THE 25 | 17
ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 [POOJA KUMART|19/650 (19008520045 It | III [11011307  ADYERTISING AED | 25 | 21
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TE_IA |CDB/TE_IA/SEMO08/BHA/428 |POOJA KUMARI|19/650 |19008520045| II | III [11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/378 |POOJA KUMARI|19/650 |19008520045 II | III |12055302  |BHASHA AUR SAMAJ | 25 | 25
INTRODUCTION TO
45 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 [PRERNA SINGH|19/651 (19008520046 II | Il (11011301 D RODBCTION IO 1 25 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/50 |PRERNA SINGH|19/651 |19008520046| II | III |11011304 :IESDTI%RY OF THE 25 | 23
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 PRERNA SINGH|19/651 (19008520046 11 | IIT [11011307 ~ (ADVERTSING ARD 1 25 | 12
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |PRERNA SINGH 19/651 |19008520046| II | III |11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEM00S/BHA/341 |PRERNA SINGH|19/651 |19008520046| II | III |12325905 mgggiﬁl\qmme 25 | 24
INTRODUCTION TO
46 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 PRIYADEVI  |19/652 19008520047 I | I (11011301 D RODBCTIONTO 1 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |PRIYA DEVI  |19/652 |19008520047| II | III |11011304 :',IIESDT&RY OF THE 25 | 18
ADVERTISING AND
TE_IA CDB/TE_IA/SEMO08/BHA/419 PRIYADEVI  |19/652 (19008520047 I | I [11011307  ADVERTISING ARD 1 25 | 12
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |PRIYA DEVI  |19/652 |19008520047| II | III |11013301  |RADIO PRODUCTION | 25 | 18
CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO0S/BHA/301 |PRIYA DEVI  |19/652 |19008520047| II | III |12035905  |INDIA: WOMEN AND | 25 | 20
EMPOWERMENT
PURNIMA INTRODUCTION TO
47 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 = RIHTH 19/653 [19008520048| 11 | T (11011301  |NTROBUCTION 1O | 55 | 18
PURNIMA HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/50 | PHRIETh 19/653 |19008520048| I | TI (11011304 | 1570 25 | 16
PURNIMA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |PHRIT 19/653 [19008520048| 11 | I [11011307  (ADYERTISING ARD | 25 | 18
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 mg‘ﬂgﬁ 19/653 |19008520048| II | III |11013301  |RADIO PRODUCTION | 25 | 18
PURNIMA
TE_IA |CDB/TE_IA/SEMO08/BHA/400 |PUEN 19/653 |19008520048| II | III |12275301  |INDIAN ECONOMY-I | 25 | 22
RITIKA INTRODUCTION TO
48 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |RITISA 19/682 19008520040 11 | I |11011301  [DVROBUCTION TS 1 o5 | 27
RITIKA HISTORY OF THE
TE_IA CDB/TE_IA/SEM008/BHA/50  [RLKA 19/682 |19008520049| I | I 11011304 3570 25 | 24
RITIKA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 | RTTKA 19/682 [19008520049| 11 | T (11011307  ADYERTISING ARD | 55 | 23
TE_IA |CDB/TE_IA/SEMO08/BHA/428 ELT;SQAN 19/682 |19008520049| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEM008/BHA/363 ELT;SQAN 19/682 |19008520049| II | III |12315356  |Politics of Nature 25 | 17
SAKSHI INTRODUCTION TO
49 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 SAKSHL 19/656 [19008520050| 11 | T (11011301  |IETROPUCTION 1O | 55 | 29
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |SAKSHI 19/656 |19008520050| II | III |11011304  |HISTORY OF THE 25 | 20
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MISHRA MEDIA
SAKSHI ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [SAESTY 19/656 19008520050 11 | T (11011307 ~ (AOVERTISING AND 1 o5 | 23
TE_IA |CDB/TE_IA/SEMO08/BHA/428 ;?SKEE/IA 19/656 |19008520050| II | III |11013301  |[RADIO PRODUCTION | 25 | 20
SAKSHI UNDERSTANDING
TE_IA CDB/TE_IA/SEMO08/BHA/341 [ShESTE 19/656 |19008520050| I | I 12325005 | -NDERS A 25 | 24
INTRODUCTION TO
50 | TEIA (CDB/TE_IA/SEMO08/BHA/442 SANA ZAFAR |19/657 (19008520051 II | I [11011301 | iROPUCTION O 1 55 | 18
TE_IA |CDB/TE_IA/SEM00S/BHA/50 |SANA ZAFAR |19/657 |19008520051| II | III |11011304 ;IES[II%RY OF THE 25 | 19
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 |SANA ZAFAR  |19/657 (19008520051 II | IIT [11011307 ~ (ADVERTSING AED | o5 | 47
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |SANA ZAFAR |19/657 |19008520051| II | III |11013301  |RADIO PRODUCTION | 25 | 18
CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO08/BHA/301 |SANA ZAFAR |19/657 |19008520051| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
SANJANA INTRODUCTION TO
51 | TE_IA (CDB/TE_IA/SEMO08/BHA/442 200R 19/658 19008520052 11 | mI |11011301  [NOBUETION T 1 o5 | 19
TE_IA |CDB/TE_IA/SEMO008/BHA/50 |2ANJANA 19/658 |19008520052| I | 111 |11011304  |HISTORY OF THE 25 | 18
SINGH MEDIA
SANJANA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [200R 19/658 |19008520052| 11 | mI |11011307 ~ (OVERTISING ARD 1 o5 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/428 g?ﬁéﬁ”’* 19/658 |19008520052| II | III |11013301  |RADIO PRODUCTION | 25 | 19
SANJANA
TE_IA |CDB/TE_IA/SEMO08/BHA/251 |SA008 19/658 |19008520052| II | IIT |32345302  |Computer Networks | 25 | 23
INTRODUCTION TO
52 | TE_IA |CDB/TE_IA/SEMO008/BHA/442 |SHAGUN 19/660 19008520054/ 11 | T [11011301 | RTROBUCTION 1O | 55 | 29
TE_IA |CDB/TE_IA/SEM00S/BHA/50 |SHAGUN 19/660 19008520054 II | III |11011304 HIESDTI(XRY OF THE 25 | 19
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08S/BHA/419 |SHAGUN 19/660 [19008520054| 11 | T [11011307  (ADYERTISING ARD 1 25 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |SHAGUN 19/660 |19008520054| II | III |11013301  |RADIO PRODUCTION | 25 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/341 |SHAGUN 19/660 (19008520054 II | III |12325905 mgggi’?{”mm 25 | 23
SHAHEEN INTRODUCTION TO
53 | TELIA (CDB/TE_IA/SEMO08/BHA/442 [SHAHEEN - 119/661 |19008520055 11 | 1t [11011301 | RPROBUCHION 0 1 95 | 21
SHAHEEN HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/S0 | SPANEEN ~ l19/661 |19008520055 11 | 11 11011304 41570 25 | 22
SHAHEEN ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 PPANEEN ~ l19/661 |19008520055 11 | 111 [11011307  (ADVERTSING ARD 1 25 | 23
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 g:gBEiNURY 19/661 |19008520055 II | III |11013301  |RADIO PRODUCTION | 25 | 20
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TE_IA |CDB/TE_IA/SEM008/BHA/301 |SHAHEEN 19/661 19008520055 II | III [12035905  |CONTEMPORARY 25 | 22
CHOUDHURY INDIA: WOMEN AND
EMPOWERMENT
SHRESHTHA INTRODUCTION TO
54 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |PHRES!T 19/663 19008520056 11 | 1 |11011301  [(NSOBUETION 0 1 o5 | 19
SHRESHTHA HISTORY OF THE
TE_IA |CDB/TE_IA/SEMO08/BHA/50  |[PrietoiT 19/663 (19008520056 II | II 11011304  |H1510) 25 | 18
SHRESHTHA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO008/BHA/419 [>HRESH 19/663 |19008520056| 11 | T (11011307 ~ (AOVERTISING AND 1 o5 | 43
SHRESHTHA
TE_IA |CDB/TE_IA/SEMO08/BHA/428 [>HRESH 19/663 |19008520056| II | III |11013301  |RADIO PRODUCTION | 25 | 19
SHRESHTHA
TE_IA |CDB/TE_IA/SEMO008/BHA/378 [>HRESHT 19/663 |19008520056| II | III |12055302  |BHASHA AUR SAMAJ | 25 | 20
INTRODUCTION TO
55 | TE_IA |CDB/TE_IA/SEMO008/BHA/442 |SIMRAN 19/679 |19008520057| 11 | mI |11011301  [IVRODUCTION TS 1 o5 | 12
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |SIMRAN 19/679 |19008520057| II | III |11011304 ;IES[II%RY OF THE 25 | 14
ADVERTISING AND
TE_IA |CDB/TE_IA/SEM008/BHA/419 |SIMRAN 19/679 |19008520057| 11 | mI |11011307  (EOVERTISING ARD | o5 | 12
TE_IA |CDB/TE_IA/SEM008/BHA/428 |SIMRAN 19/679 |19008520057| II | III |11013301  |RADIO PRODUCTION | 25 | 14
INDIAN CULTURE
TE_IA |CDB/TE_IA/SEMO08/BHA/270 |SIMRAN 19/679 |19008520057| 11 | mI 12135902  [\\DAR CLLTURE o5 | 18
INTRODUCTION TO
56 | TE_IA (CDB/TE_IA/SEMO08/BHA/442 |SONAM DOLMA |19/677 (19008520058 II | I [11011301 | PROPLETION T 1 o5 | 2
TE_IA |CDB/TE_IA/SEM008/BHA/50 |SONAM DOLMA |19/677 |19008520058| II | III |11011304 ;IESDT&RY OF THE 25 | 14
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [SONAM DOLMA |19/677 (19008520058 Ir | I [11011307 ~ ADYERTISING AED 1 25 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/428 |SONAM DOLMA |19/677 |19008520058| II | III 11013301  |RADIO PRODUCTION | 25 | 20
CONTEMPORARY
TE_IA |CDB/TE_IA/SEM00S/BHA/301 |SONAM DOLMA |19/677 |19008520058| II | III 12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
SPRIHA INTRODUCTION TO
57 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 2P0 19/665 |19008520059| 11 | 1 |11011301  [NESOBUETION T8 1 o5 | 19
SPRIHA HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/S0 | >PRIHA 19/665 (19008520059 II | II 11011304  |H1510) 25 | 22
SPRIHA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 PRI 19/665 |19008520059| 11 | I |11011307 ~ (EOVERTISING ARD 1 o5 | 29
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 %';E‘IHHA’T\I 19/665 |19008520059| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEM008/BHA/251 ?EFE{IH"/L’?\I 19/665 |19008520059| I | III |32345302  |Computer Networks | 25 | 25
TSERING
58 | TE_IA |CDB/TE_IA/SEMO008/BHA/442 |DOLKA 19/667 19008520060/ II | II |11011301  |[INTRODUCTIONTO | 5o | g
D BROADCAST MEDIA
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TE_IA |CDB/TE_IA/SEMO08/BHA/50 |TSERING 19/667 |19008520060| 11 | IIT [11011304  |HISTORY OF THE 25 | 19
DOLKA MEDIA
GURUNG
TSERING
TE_IA |CDB/TE_IA/SEMO0S/BHA/419 |DOLKA 19/667 19008520060/ II | II 11011307  |[ADVERTISING AND =1 oo 1o
PUBLIC RELATIONS
GURUNG
TSERING
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 |DOLKA 19/667 |19008520060| II | III |11013301  |RADIO PRODUCTION | 25 | 19
GURUNG
TSERING CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO0S/BHA/301 |DOLKA 19/667 |19008520060| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
GURUNG EMPOWERMENT
UNNATI INTRODUCTION TO
59 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 |JNNATL  |19/668 19008520061 11 | IIT 11011301  |DORODUCTION IO | o5 | 19
UNNATI HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/50 | NVATL | 119/668 |19008520061| 11 | 1T [11011304 570 25 | 17
UNNATI ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 | JNATL  ~ 119/668 [19008520061 1 | 1T [11011307  ADVERTISING ARD 1 25 | 20
UNNATI
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |JNATL  ~ 119/668 (19008520061 I1 | IIT [11013301  |RADIO PRODUCTION | 25 | 19
UNNATT CONTEMPORARY
TE_IA |CDB/TE_IA/SEMO0S/BHA/301 |gpiic  [19/668 19008520061 II | III 12035905  [INDIA: WOMEN AND | 25 | 20
EMPOWERMENT
INTRODUCTION TO
60 | TE_IA |CDB/TE_IA/SEMO00S/BHA/442 VANI TULI 19/669 |19008520062| 11 | I |11011301  [INRODUCTION TS 1 o5 | 19
TE_IA |CDB/TE_IA/SEM008/BHA/50 |[VANI TULI 19/669 |19008520062| II | III |11011304 ;IES[II%RY OF THE 25 | 22
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO0S/BHA/419 |VANI TULI 19/669 [19008520062| 11 | T [11011307  (ADYERTISING ARD | 25 | 27
TE_IA |CDB/TE_IA/SEMO08/BHA/428 |VANI TULI 19/669 |19008520062| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/251 |VANI TULI 19/669 19008520062 II | III |32345302  |Computer Networks | 25 | 25
VANSHIKA INTRODUCTION TO
61 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 [LANCHENA — 119/670 119008520063 11 | 111 [11011301 | EROPUCTION 78 1 25 | 20
VANSHIKA HISTORY OF THE
TE_IA CDB/TE_IA/SEMO08/BHA/50  [YANSHIMA  119/670 |19008520063 11 | 1T 11011304 | TS0 25 | 18
VANSHIKA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 YANSHIA  119/670 119008520063 11 | 111 [11011307  (ADVERTSING ARR | 25 | 20
TE_IA |CDB/TE_IA/SEMO08/BHA/428 Zﬁ.ﬂﬁﬂ\% 19/670 |19008520063| II | III |11013301  |RADIO PRODUCTION | 25 | 19
VANSHIKA
TE_IA |CDB/TE_IA/SEMO08/BHA/378 |YANSHIKA  119/670 119008520063 11 | IIT [12055302  [BHASHA AUR SAMAJ | 25 | 22
INTRODUCTION TO
62 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 YASHVI VERMA|19/672 (19008520064 I | IIf [11011301 DU RODUCTION T | o5 | 19
TE_IA |CDB/TE_IA/SEMO08/BHA/50 |YASHVI VERMA |19/672 |19008520064 II | III |11011304 |I\-|/IIES|;IOARY OF THE 25 | 19
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TE_IA |CDB/TE_IA/SEMO08/BHA/419 |YASHVI VERMA |19/672 [19008520064| II | III [11011307  |ADVERTISING AND | 25 | 23
PUBLIC RELATIONS
TE_IA |CDB/TE_IA/SEM008/BHA/428 |YASHVI VERMA |19/672 |19008520064| II | III |11013301  |RADIO PRODUCTION | 25 | 18
TE_IA |CDB/TE_IA/SEMO08/BHA/341 |YASHVI VERMA |19/672 |19008520064| II | III |12325905 mgggi’;\”mm 25 | 23
YOGITA INTRODUCTION TO
63 | TE_IA |CDB/TE IA/SEMO08/BHA/442 ['OCTTA 19/673 [19008520065| 11 | T (11011301  |IWTRODUCTION 1O 1 55 | 29
YOGITA HISTORY OF THE
TE_IA |CDB/TE_IA/SEM008/BHA/S0 | 'OCTT 19/673 19008520065 II | Il 11011304 7570 25 | 20
YOGITA ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 | (DCITA 19/673 [19008520065| 11 | T (11011307  (ADYERTISING ARD | 25 | 19
TE_IA |CDB/TE_IA/SEMO0S/BHA/428 mﬁg& 19/673 |19008520065 II | III |11013301  |RADIO PRODUCTION | 25 | 19
YOGITA CONTEMPORARY
TE_IA |CDB/TE_IA/SEMOOS/BHA/301 |0 19/673 |19008520065| II | III |12035905  |INDIA: WOMEN AND | 25 | 21
EMPOWERMENT
INTRODUCTION TO
64 | TE_IA |CDB/TE_IA/SEMO08/BHA/442 [INDU SINGH |19/623 (19008520066 I | IIT [11011301  |DVRODUCTION T | o5 | 0o
TE_IA |CDB/TE_IA/SEM00S/BHA/50 |INDU SINGH |19/623 |19008520066| II | III |11011304 HIESDTI(XRY OF THE 25 | 00
ADVERTISING AND
TE_IA |CDB/TE_IA/SEMO08/BHA/419 [INDU SINGH  |19/623 |19008520066 11 | 11t [11011307 ~ ADVERTISING AR 1 25 | 0o
TE_IA |CDB/TE_IA/SEM008/BHA/428 |INDU SINGH |19/623 |19008520066| II | III |11013301  |RADIO PRODUCTION | 25 | 00
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